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The Legibility of Visual Signs for Business Hotel --

A Case Study of JUST-SLEEP Business Hotel
e &5
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ABSTRACT

The most important consideration is the complexity of visual signs design environment, the information
content of the multiplicity of people and convey the acceptance of diversity and recognition timeliness of the
information. Audience response is designed to assess the quality of marking an important objective criteria.
In the global village with the international trend, modern business hotel environment needs to be able to clear
that content labeling, position, direction, principles and other functions, in the form of text, graphics, symbols,
constituting the image symbol.

This study will be targeted at business travelers Ximending, investigating its visual signs of recognition of
images, interviews and analyze their design philosophy and direction. Expect to tourists of different
nationalities in the surge environment and provide other current business hotel visual signs a new image

symbol design and creative ideas.

Keywords: Visual Signs, Legibility , Legibility , Graphic symbols.
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